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'0\0 Oa emkevipwBel otn Generative Al kat Tov pého ¢ oto ouyypovo Digital Marketing, (')

ot marketing duvatétnreg dnuoglwy LLMs kaw Generative Models, ot xprion Al
yta market research, consumer insights kot otpatnyké oyxediaopo, otn dnuoupyia

content, copy, ewovag kat video, oto Al Tool Stacking kat oe mpaypatika napadeiyparta
marketing epappoywy KaL campaigns.
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5 Amé T Anuouvpyia otnv Autovoun Ektéleon

6 H napouoiaor Tou Ba avarrtuéel n petaBaon anoé to Generative oto Agentic All, -%
n dlapopd avapeoa ot £va Al mou anavtd kat ge Evav agent mou avaAapBaver
Kat oAoKANpwvel ia gpyaoia, tn petaBaon anod to Content Creation oto Content
Architecture, kaBwc kat To Actionable Reporting, 6mou oL agents petatpenouv
Sebopéva kat reports o contextual actions pe Gueon epappoyr) otn BeAtiwon tou
marketing performance.
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